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Inaugural Edition in 2026
The Largest Independent Perfumers’

Fragrance Festival in Asia

The Beginning of a New Fragrance Culture in Asia
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Seoul is becoming Asia’s leading creative lifestyle city.
Fragrance is the next wave of Korean lifestyle culture,
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Overview g

Date: Saturday, October 17, 2026 | 10:00 AM - 7:00 PM

Venue: Entire 1F D Hall, SFACTORY, Seongsu-dong, Seoul
Audience: Open to everyone who loves fragrance (10,000 Visitors)
Admission: Free Entry - via online registration
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Event Structure = 74

Exhibition Zones
e Invitation Zone (10 Brands)
- International/Guest Intallation
* Indi Zone (58 Brands)
e B2B Zone (44 Co-host Partners)

Invitation Zone

Selected leading International & Korean fragrance brands will be invited to participate
without booth rental fees. Each invited brand will curate its own booth and conduct
direct sales onsite.

Indi Zone

Independent member brands will operate individual table booths and sell directly to
visitors.

B2B Zone

Fragrance houses, manufacturers, associations, and industry partners will present
consultation tables, exhibitions, and product showcases. Direct sales will also be
available.
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Visitor Acquisition Goals w#=2gx =2z

Phase 1

1,000 members from the KFFS community

Phase 2

4,000 additional visitors from fragrance studios, related companies,
universities, and perfume communities nationwide
Phase 3

5,000 additional visitors through:

 New perfume launches

e Special events & lucky draws

e Discount promotions

e Lectures & sessions

Total Goal 10,000 Visitors

£



International/Invitation

1. aerse | HI¥A @aerse.official www.aerse.store

2. aromag(China) @aromag_parfums

3. ONE DAY (Hongkong) @oneday_perfume www.onedayperfume.co

4. Salon de Nevaeh | &E=H}0|| @salon_de_nevaeh
www.salondenevaeh.com

5. Selvatico | HIE|Z @selvatico.co www.selvatico.co

6. SURROUND BY KASE(China) @surroundbykase_official

7. PARFUM SATORI(Japan) @parfumsatori_official
www.parfum-satori.com

8. POTON(China)

9. Tada Parfumeur(Thailand) @tada.parfumeur

10. UNJUNG(China)

Cultural & Social Impact
Partner

JUSPEACE Foundation | HAI|A T www.juspeacefoundation.ai

Academic Partner

DGIST(Daegu Gyeongbuk Institute of Science and Technology)
www.dgist.ac.kr

Media Partner

1. Beautynuri | 5E|52| @beautynury_official www.beautynury.com
2. Belocal | H{2Z @belocal_official www.belocal.kr
3. Bonjac | 22} www.selvatico.co

4. Exprive | AAIZZ|H| @expriveads ads.exprive.com

Creative Director
Kim Hee Soo

Event Director
Kim Hyuk Joo

Event Operations Team / International Brand Coordinator
Kim Young Bum(Heywork)

Ahn Hee Kyung

Lee Ji Woo

Oragnized by KFFS



Co-host Partners

1. Ahro | Ot2 @ahro_official www.ahro.co.kr

2. AIN COMPANY | OFRIATL| www.ain-company.co.kr

3. Alicce 9 | &2|ALIRl www.alicce9.com - (UNJUNG / SURROUND)

4. AROMA FLAVUM | of[o] 20t E2}E @aromaflavum.official www.aromaflavum.com
5. Aromamood | Ot20F2E @aromamood www.aromamood.co.kr

6. Art & perfume | OtENHE @anp__artistry www.artnperfume.com
7.B.Code Lab | H|ZE™

8. bloha | 223} @bloha_scentlab

9. Canary Collective | 7tLt2|0} S2IEIE

10. Chroma Works | 220t]A @chromaworks_ www.chromaworks.co.kr

11. Cosmic Mansion | 2A2#M @cosmicmansion www.cosmicmansion.co.kr
12. Coverpla | ZHE2t @coverpla www.coverpla.com

13. CPL Aromas | M|I| O}20tA @cpl_aromas www.cplaromas.com

14. Digital Scent | CIX|ZME www.digitalscent.co.kr

15. EAU DE ROSELLE | 2 E 2% @eauderoselle www.eauderoselle.com

16. EIGHT ROOM | C{0lQl& @theeighthroom_official www.eighth-room.com
17.EPLAB | O|Z| @eplab_9905

18. HAVING | sil www.having.co.kr

19. HVS Korea | 00| X|20|0f|A Z2|0} www.hvskorea.com

20. hermétic art | |I2H|E! OE @hermeticart_company www.hermeticart.co.kr
21.IM Candle | OtO|RIZHE @imcandle_official www.imcandle.com

22. JOOMIDANG | &0|E @joomidang www.joomidang.com

31. Respire Scent | 7|2tE=7HA| @respire_scent www.respirescent.com

32. Robertet Korea | 2H|2H| Z2|0} www.robertet.com/en/blog/site/robertet-korea/
33. Scentlier | AIE2|0| @scentlier www.scentlier.com

34. ScentOn | MIE2 www.scenton.com - (Scentlier)

35. Squareroom | AF|0{E @squareroom.kr www.squareroom.co

36. The Fragrance Archive | 2|32 A0t7t0|2

37. The Perfume | IHE @theparfum_official www.theparfum.co.kr

38. Under the Pergola | §IEEIt02t @under_thepergola www.thepergola.co.kr

23. KPIA Korea Perfumer Instructor Association | CHEtZ=2FZ4AFES] @kpia_official www.kpia.academy - (Lowvibe)

24. Latitude37 | 2tE|EE 37 @latitude37_korea www.latitude-37.com

25. LOWVIBE | Z2H0|2 @lowvibe.official www.lowvibe.co.kr

26. MANE Korea | Bt Z2|0} @mane_1871_ www.mane.com

27. MATTN | OIE @mattn.official www. mattn.kr

28. P&W International | I|HHERAELIME www.scenting.co.kr

29. parfum samgak | I2EA2t @perfumesamgak www.parfumsamgak.com
30. PERCENTS | I{#lX @perscents.kr www.perscents.kr



Participating Brands

1. AFRANSEL 1/7 | ofz=2tdl 1/7

2. AHEEG | 0}3|3 @aheeg_official www.aheeg.com

3. aurone | 22 @aurone_official www.aurone.co.kr

4. AXX STUDIO | AIMAAEL|Q @axxstudio_fragrance www.axxstudio.com
5. Bella nuit | #2}50| @bellanuit_official www.bellanuit.com

6. blen_u | 21} @blen_u smartstore.naver.com/blen__u

7.BOLM ERIX | 2E02lA @bolm_erix www.bolmerix.com

8. BOTANICAL REMEDY | EE}L|Z 2||HC| @botanicalremedy_official www.botanicalremedy.co.kr
9. BOTTLER HOUSE | EE2{3t2A @bottlerhouse www.bottlerhouse.com
10. CELEBRIZE | €5 & M2 @_celebrize www.celebrize.co.kr

11. CHAE:ON | z{

12. DAYNOTE | H|0|'=E @ourdaynote smartstore.naver.com/daynote

13. Devieri | EH|{2| @devieri.fragrance www.devieri.com

14. DOMELO | =22 @domelo.scent

15. EDEN | O|E

16. Fersona | H|ALt

17. FIONTTE | Il 8t @fiontte_official www.fiontte.com

18. Forfor | Z2X 2 @forfor.official

19. HEEJAC | 8|%t4 @heejac_official www.heejac.com

20. HEEJAE | 3|X{ @heejae__official www.heejae.co.kr

21.isanghyang | O|&%f @isanghyang_lab ytplab.cafe24.com

22. ITINER | OfO|E|{ @itiner13 www.itiner13.com

23. JOHN316 @@john316_is_love

24. keyah lab | 7|0t @lucent_scent

25. kindom | 21

26. KISSEIN | 7|2l @kissein.official www.kissein.com

27.kkeung lab | 23 @kkeunglab.official

28. LA ERE | 2} 0|2 @laere.official WWW.laere.shop

29. LERAVELLO | 22t#Z @le_ravello777

30. LLPH @lIph.official WWW.lIphofficial.com

31. Mio Lumiere | 0|2 0|02 @adelion_perfumer www.mioperfume.com
32. MOODGRAPH | REJ2IT @moodgraph.kr

33. myinstay | O}O|2IAE|0] @myinstay_official WWW.myinstay.com

34.NEUVV | =E @neuvv_official smartstore.naver.com/neuvv

35. No More Pain | =20{H[Q] @nomorepain.official www.nomorepain.co.kr

36. Nouconté | =2

37. nuve | £E @nuve_scent_studio

38.own | 28 @own_scent_

39. Perfume Tales | HEEH|Z = @ptales0406 www.perfumetales.co.kr

40. PERFUMERL | HEY @perfumerl_official

41. POI

42. PROTOTYPE | T2 EEIR! @prototype__official smartstore.naver.com/prototypeofficial
43. rekocier | 2|2 A|0f| @rekocier rekocier.netlify.app

44. ROSHUE | 240 @roshue.official

45. SCENT GARDEN | MIEE 2 @scentgarden_ WWW.scentgarden.co.kr

46. SCENTWIKI | MIEQ|7| @scentwiki www.scentwiki.com

47. Seollem | &8 @seollem_official.kr www.seollemcandle.com

48. SIYE | Alofl @siye.moment siye.imweb.me

49. STAYNOTE | AH|0|-E @staynote.official www.mystaynote.com

50. SUNSET MIND | MAIORI= @sunsetmind_yours www.sunsetmind.co.kr

51. tome[S;] @tome.official__ smartstore.naver.com/tome_

52. Vanilla Taste | H'EZIEH|O|AE @vanillataste.official https://vanillataste.com/
53. VELA CRESCENT | #2t32|ME @vela.crescent_official www.velacrescent.com
54. VILLAGE 9 | 22|X|LI2l @village9.official www.village9.kr

55. Wellness Collection | &L|A 23M @jangyeongcheol blog.naver.com/
futuretradingcompany

56. WRITTEN ON WATER | 2|E2%E @written.on.water www.writtenonwater.kr
57. ZISINKI | X[ 217

58. 4SCENT | ZME @4scent_



Academic Programs zezza

Fragrance — Bench to Business by DGIST

Part 1. How We Perceive Fragrance Part 3. Beyond Fragrance .

Understanding how we detect and interpret scents Exploring the future of the fragrance industry

From Nose to Brain: The olfactory system and the process of scent perception A Future Shaped by Fragrance: . _ ' ‘
Presented by Prof. Hyosang Lee Envisioning a society where fragrance technologies are integrated into everyday life

Prof. Jae Eun Jang
Olfactory Receptors and the Nobel Prize:

An introduction to olfactory receptors, how odor molecules bind to them, and the An Electronic Nose Inspired by the Human Nose: ' '

search for new olfactory targets through TRAP research Introducing electronic nose technology for applications including humanoid robots
Prof. Hankyung Choi Prof. Hyukjun Kwon

Introducing the Olfactory Convergence Research Center: The Future of Fragrance Industries:

An overview of the center and its research Olfactory and gustatory avatars

Prof. Hyukjun Kwon (tentative) Prof. Jae Eun Jang

Part 2. Technologies for the Fragrance Industry
Introducing technologies and research with practical industry applications

The NOSE Story:
Fragrance technologies in everyday life and findings from industry research projects
Prof. Seungjun Yoo

What Fragrance Tells the Brain:
Studying responses to scent using EEG, fNIRS, and olfactory chamber experiments
Kiwon Choi, CEO

Life with Fragrance:
Fragrance technologies in everyday life and findings from industry research projects
Dr. Sangho Lee



Lecture & Talk =g zz=a

1. MANE - Maxime Exler

2. Tada Parfumeur - Tada Archawang
3. ONEDAY - Michael Wong

4. Coverpla - Guillaume Multeau

5. Latitude 37 - Xavier Dufoix



Accord Seoul Manifesto wim2=

Accord Seoul is more than a fragrance fair.It is a movement to build the future
fragrance ecosystem of Asia.

We believe fragrance is no longer just a product.lt is culture, identity, memory, space,
design, and storytelling.

Seoul has become one of the world’s most influential creative cities —where fashion,
beauty, branding, music, and visual culture constantly create new global trends.
Now, fragrance joins this movement.

Accord Seoul exists to connect:
Independent perfumers, Fragrance houses, Manufacturers, Designers, Brands,

Creators, Communities across Asia

We aim to create a platform where Asian fragrance culture can grow together and
speak globally.

We support independent creativity.We believe small brands, individual perfumers,
and emerging creators will shape the next generation of fragrance culture.

Through collaboration, education, networking, and cultural exchange,Accord Seoul
seeks to become the creative hub of Asian perfumery.

This is not simply an exhibition.This is the beginning of a new fragrance culture.

From Seoul to Asia.
From Asia to the world.
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KFFS K-Fr ag’ rance miatien KFES
Founded on November 11, 2024, the KakaoTalk C()lllleCtlllg Day

open community KFFS has grown to 1,005 Discover | 2025
members and is currently the largest fragrance-

related B2B community in Korea. aerso A.ROMA§ ? beq
https://open.kakao.com/o/gbAwgyZg " a h ro I\I coneany  E AROMAMOOD

ART&PERFUME  Bella nuit Bin

K-Fragrance Connecting Day 2nd Co-ted Scent — Xy

o Korea's largest offline gathering for B2B :
\
fragrance professionals. BN‘h\ C \\ it eabes

e 41 brands and over 200 industry professionals
participated. ltiner13  JOHN316 Y

https://youtu.be/Gyzth7wwrTE?si=8NZxIpo52ChCk8QT
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Past KFFS Events
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Pa St K F F S E ve n ts https://instagram.com/kffs.official
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Past KFFS Events

SCOLP CXRES

DEERREDIVE
*

0= A2 3|0
HCto|=:
2|LHE FAE}

Feh 13, 2026 Fri 15:00 -
MANE Korea, Seoul
Mr. COSTA, Renato e

@ MANE KFFS e

Rerfume ™o

ifSiness

7HQl HHES 9fst 84 HEfo| mE A
&2026 Z2|aHA EME 24

2026. 2. 6(&l) 7:00 - 9:00pm
=B84

A

Y/

‘K-BHRQtHE|, TEALE KFF S

MIHIE|R:
T2EA 0|

AER|9} EX}

2026. 2. 25. Wed. 7:00pm - KCS Seoul, Samgakii

Sa

Selvatico

ge in France

A Journey with
Tada Archawong

2026. 4. 13. Mon. 6:00pm - KCS Seoul, Samgakii

EtCt Ofxtg

Perfumer

N

A

i
i

e

L

ORI

\
Korea Flavor &
Fragrance Soclety

ol
B Code Lab/CEQ

BALANCING
SCENT AND
SKIN

Formulating High-Fragrance
Skincare: Challenges and
Considerations

sk A71704,
HL|A ERES} 8

2026. 3. 26 Wed 7:00pm KCS Seoul

BORNTOSTANDOUT
JUN LIM

2026. 4. 16. THU. 6:00pm - SEOUL BEAUTY HUB/DDP

oot JKEES

https://instagram.com/kffs.official

The Hidden Barrier to i
Fragrance Export:

Understanding CPNP and

EU Regulations
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Asia’s next fragrance scene begins here.

KFFS  Accord Seoul

info@accordseoul.com | www.accordseoul.com



